


Our vision
To become the #1 security experience

company in the world
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Our purpose
We exist to make every digital moment 

more secure, for everyone

Our mission
Continuously deliver brilliantly simple, frictionless 

security experiences to our customers and 

partners
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21.7
22.1

22.5
22.0

24.5

F-Secure revenue Lookout revenue

5.7
5.8

5.7
5.8

6.0

F-Secure revenue Lookout revenue

17.3 16.4 17.3 17.4 16.9

3.3
3.4

3.6 3.8
6.4

20.6
19.8

20.9 21.2

23.4

Current Non-current

* Deferred revenue breakdown is indicative, figures in brackets refer to Q1/2023
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* Excluding Items Affecting Comparability (IAC) and depreciation and amortization.
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